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1Q23 Financial Performance



1Q23 Financial Performance

Separate Financial Performance (Company Only)

Description 1023 1G22 Yo¥
THB million % THB million % THB million %
Revenues from operation 248.20 @ 100% 190.52 | 100% 57.68 | 30%
COGS 136.32 | 55% 104.98 | 55% 31.34 | 30%
Gross Profit 111.88  45% 85.54  45% 26.34 | 31%
Other income 9.43 | 4% 2.02 | 5% 7.41 | 367%
Earning before expenses 121.31 | 49% 87.56  64% 33.75 | 39%
SG&A 100.65 | 41% 67.43 | 35% 33.22 | 49%
Net Profit 15.55 6% 12.92 7% 2.63 | 20%
Adjust - 0% - 0% - -
Net Profit after Adjust 15.55 | 6% 1292 7% 2.63 | 20%
Consolidated Financial Performance
. . 1Q23 1Q22 YoY
Description — o
THB million % THB million % THB million %

Revenues from operation 249.82 @ 100% 191.13 100% 58.69 | 31%
COGS 137.52 | 55% 105.15 | 55% 3237 | 31%
Gross Profit 112.30 | 45% 85.98 45% 26.32 | 31%
Other income 9.55 4% 202 5% 7.53  373%
Earning before expenses 121.85  49% 88.00 64% 33.86 | 38%
SG&A 105.59 | 42% 68.29 | 36% 37.29 | 55%
Net Profit 11.07 4% 12.45 7% (1.38) -11%
Adjust 031 0% (0.20) 0% 0.52 | 257%

Net Profit after Adjust 1139 5% 12.25 6% (0.86) -7%
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Key Growth Drivers



1Q23 Key Growth Driver

YoY Revenues Breakdown By Product
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1Q23 Key Growth Driver
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Running Roadmap
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Buiam Marathon 2023 Thailand Earth Trail Thailand Earth Trail Thailand Earth Trail

Runnung Hub 2023 Series 2023 Series 2023 Series
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* 42 % of Thai population exercise regularly. Mostly was Walking EIIRTI-I TR“'L

and Running . .
* Recovered to pre-COVID-19 level, and on an uptrend with Tha';;‘; I;ael;tistrall
prospect to grow 15-20% per year premised on increasing in .

. . Suphanburi
health awareness as more people are committed to leading
healthier and more active lifestyle.

* Along with huge opportunities from the resuming of Running
events. (Sales from Products and Services

Business Outlook for 2023

PINK BLUE
RUN

Pink Blue Run 2023
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Running Roadmap
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Source : Wingnaidee , ThaiRun , Running Connect

2023’ Events

» 2023 (Jan-May) already have 480 Races
(Road + Trail).
» After Covid Thailand has average 23

Races/week.
* 10% of 2022 Races was Trail Running.
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Running Roadmap

WARRIXC

PRESENTS

adfi
THAILBNGD
EARTH TRAIL

SERIES 2023

P o o
CHAIYAPHUM SUPHANBURI
72001 25200V

#TETS2023

* Trail - Camping — Music — Food

* From Beginner to Elite level

ITRA Point for International Races

Combine 2 growth segment (Camping and Trail Running)
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Running Roadmap
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ENRTH TRAIL GAONTHS 2023 AGENDA
Jul ~Aug Sep Oct Nov - Dec

AILAND

THAIL THAILPNND THAILAND THAILY

EARTH TRAIL .| EARTH 'I'Rlll. EARTH TRAIL EIIRTH 'I'Rlll.
Thailand Earth Thailand Earth | Thailand Earth > Thailand Earth
Trail@Cha-Om Trail@Rayong Trail@Chaiyaphoum Trail@Suphanburi
22-23 Jul. 2023 19-20 Aug. 2023 7-8 Oct. 2023 25-26 Nov. 2023
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TANAOSRI TRAIL AKHA Trai @ wdane 1Bevs1e o "~ The Legendary Trail Series Inthanon KING of Mountain2023

30 june-2 July2023 i 5-6 August 2023 - S D S FHAIL 1 October 2023 15 November 2023

10/ 20/ 30/ 50 / 110K 15/ 30/ 55/ 78K CHIREHR 0/ 33/ 657 105/ 160K 2023 3/10/25/50K 16/46K
-
=R grgoﬁlc ;rc\)g; eSS 6 % -1 Spartan Race Thailand (Trofl Ultra-Trail Khao Eto 'y Dongmafai Trail 1 Mae Salong Traill Thailand by UTMB
B 7/15 /25 /50K =€ Mt 20 1-3 September 2023 15 October 2023 | 18-19 November 2023 i 7-9 December 2023
—— - A . pici 5/11/25/33/58/ 72K 5/10/ 22/ 50K Sl 8 / 20/ 35/ 60 / 110K 10 /.20/ 50/ 100/ 160K
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W ?1/9212"/“\3’32/0 5253|< F9Cl 19-20 August 261;3 l’.‘?o‘ 22;.3,‘,',{,’2,” 2%’;; Ultra-Trail Chiangrai \ 24-26 November 2023
Rusoondh Wuailan 10/ 25/ 50K 10/ 20/ 40/ 50K TR 19-22 October 2023 5/14/ 35/ 58/ 80/ 124/ 160K
B £ Troh © gbou oot 16/ 24/ 55/ 11/ 156/ 250K
74 15-16 July 2023 L |
13/ 34/ 57K =

MUSER100 @Tak Thailand
23-24 September 2023
20/ 40/ 65/ 100K

Ultra-Trail Nan100
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15/ 30/ 50/ 70/ 100K

Columbia Trail Masters
15-16 July 2023
10/ 26/ 50K
-
. UltraTrail Phrae 15-16 July 2023
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Premier Football

Football Store in SUNTEC City, Singapore

KEY TAKEAWAY :
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FIT JUNCTIONS

LEAN SHART

S(_.IENEE

MULTI FUNNELS FITNESS & NUTRITION EDUCATOR

KEY TAKEAWAY
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QSNCC PROJECT

WARRIX RUN HUB

KEY TAKEAWAY
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SIAMSQUARE PROJECT
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Market Outlook and Opportunity



Market Overview

Garment annual consumption

* According to a study by UTCC, Thailand 2020 annual garment
consumption is estimated at 300mn pieces

* The estimated T-shirt consumption is ~51mn pieces annually,
contributing ~17% of all garment consumption and slightly higher

than annual pants consumption at ~49mn pieces

Fashion macro trend

* According to UN, number of garment purchased per capita
between 2000 and 2014 increased by about 60 percent, while
each item is kept for only half as long. Hence people wants to buy
more and spend less per piece
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Thailand annual garment consumption,
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m Other
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There are 3 areas of research focus: basics, licensed,
and fashion T-shirts

Basic Licensed Fashion
* Low seasonality * Medium seasonality « High seasonality
* Low number of fit, high number of * Low number of fit, high number of « High number of styles and colorways
colorways prints, high number of colorways
. _ , . _ o » Key decision factor: price, current
* Key decision factor: price, feel (fabric), * Key decision factor: price, association trend, subculture, brand equity
function, fit, color, brand equity with license, brand equity I I
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WAIRIRIX NAN YANG TEXTILE GROUP

Why Nan Yang?




1958

STARTED A GARMENT
FACTORY

Fabric Development

2009

INSTITUTED NAN YANG
INSPIRATION CENTER

NIC

2023

Fabric Knitting

1972

STARTED KNITTING
PRODUCTION AND DYEING
FACTORY

1999

DEBUT OF OUR FIRST
FUNCTIONAL FABRIC

o

Yarn Spinning

1987

STARTED A SPINNING
FACTORY

BECAME A FULLY VERTICAL
TEXTILE GROUP

Oee@

YARN FABRIC GARMENT

Garment Development

2017

EXPANSION OF GARMENT
PRODUCTION TO VIETNAM :
NYG ( VIETNAM ) COLTD.

DEBUT NIC LAB : THE
INNOVATION CENTER
FOR GARMENT

NIC Lab
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NAN YANG TEXTILE GROUP
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1Q23 Financial Highlight



Key Financial Performance

Revenues from Sales and Services Gross Profit Margin
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Key Financial Performance

Cost of Sales and Services

28.6%

Selling Expenses

./. 31.1%
21.5%

78 80 78
55.0% 55.0% 55.0%
® ° 52.0% 54 9 3 9
— 11 11
6 12
373 7
34 45
1Q22 1Q23 4Q22 1Q23
m Advertising & Promotion M People cost = Rental & Service fee and Depreciation 1 Others
250 250 --e-- Ratio to Sales and Service Revenues
Administration Expenses
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191 7.i%/. 7‘::/:_____-——‘“"‘_.
138 138 28 29 28
105 2 3 2
9 9 9
3
14
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M People cost
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B Rental fee and Depreciation

Advisor and other fees
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Balance Sheet ﬁ

Liabilities & Equity

Unit: THB million +1% YTD Unit: THB million +1% YTD
1879 1879 1,907
) 309
W intangible assets - - W Other Liabilities
i 146
B Cash and cash equivalents 76 Interest Bearing Debt
M Right-of-use assets .
W Equity
Land and Equipments 146
Others
M Investments in subsidiaries
B Trade and other receivables
M Inventories
FY2022 1Q23 FY2022 1Q23
Short Term Loan Financial Leverage
Unit: THB million Unit: times
3.5
383 > 33
364 339
*——
0 0
2019 2020 2021 2022 1Q23 2019 2020 2021 2022 1Q23

=@=—D/E ==@=|BD/E
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For more information, please contact IR Department
ir@warrix.co.th or 094 310 7103

The information contained in this presentation is for information purposes only and does not constitute an offer or invitation to sell or purchase for share in

Warrix Sport Public Company Limited (“WARRIX”). No part of this presentation shall be relied upon directly or indirectly for any investment decision-making for
any purposes.

This presentation may include information which is forward-looking based on management’s current views and assumption including, but not limited to,
prevailing economic and market conditions. These statements involve known and unknown risks and uncertainties that could cause actual results, performance or
events to differ from the results, performance or achievements expressed or implied by such forward-looking statements. Such statements are not, and should
not be constructed as representation as to future performance of WARRIX. In particular, such targets should not be regarded as a forecast or projection of future
performance of WARRIX. It should be noted that the actual performance of WARRIX may vary significantly from such targets.

WARRIX makes no representation as to the accuracy or completeness of such information or otherwise provided by WARRIX. Prior to acting on any information
contained herein, the receiver should determine the risks and consequences, without reliance on WARRIX.
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