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Warrix at a Glance

4

Innovation 
and Design

Text Here

Strong Partnership 1/ Data Driven with 
Marketing Technology

Text Here

Extensive
Distribution Channel 

Text Here

2 National Football team 

licenses including

Comba + Tech  
Unbreakable exclusive 

technology by “WARRIX”

Story Telling Design

- ปราบไตรจกัรไชยานุภาพ
- Changsuek The Genesis
- NOW or NEVER
- KINGDOM
- Faith
- Unite

Data Marketing  
Analytics

Content 
marketing

Decentralized 
Advertising 

Programmatic 
Advertising

Social Media        
Marketing

1 Flagship Store

3 Official Stores

200+ Traditional Trade

Wide-reaching                         
E-commerce Platform

4 International licenses 

>30 Club licenses 

5 Educational Institutions 

4 Sponsorship licenses

“5P Marketing”
- Product
- Price
- Place

- Promotion
- Partnership

10,000+ CVS/24 shopping 

200+ Modern Trade



Expanding portfolio and products

Football

Sportswear

Active & 
Lifestyle

Training StreetwearInnerwearFootwear Lifestyle

Running Hub
Physiotherapy & 

Performance Studio 

Health

Explorer

Trail/ Marathon 
event

Running event

Running Basketball Sport EquipmentTable TennisGolf
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Warrix Key Product Portfolio
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Warrix Product Portfolio at a Glance
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Non - Licensed products (82%) Licensed products (17%)

Classic product
Product with simple design, wear in classic and trendy ways for every occasion            
i.e. Polo T-shirt, short pants.

Collection product

Health business (1%)

Physiotherapy & Performance Studio 
Providing advice and knowledge on physical and nutrition including professional 
trainers with modern medical equipment and specialized courses for athletes 
and the general public by professional and experience team.

Made to order and sport equipment product

More variety, seasonal and fashionable products to meet all lifestyles and needs of 
customer, designed based on the periodic popularity, changing in fashion era/ season.

Customize design and origination of individual customer own product for various 
events i.e. sport events, organization, corporate. 

Warrix exclusive products with the official right to support the National Thailand 
football club team and other licensed product for organization, education 
institutions for various activities.



Key Milestones
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Establishment period Transformation
from sport apparel to health and lifestyle

Listed
Co.

WARRIX was 
founded

2013

2014-2015

Starting local 
marketing strategy 

by supporting 
sportswear and 

athlete's clothing for 
2 Thailand football

clubs in League I and 
League II 

▪ Capital increase 

to THB100m
▪ Win the rights 

to produce the 
Thai national 
football team 
sportswear 
products (2017-
2020)

2016
▪ Changed the 

company name to 
Warrix Sport Co., Ltd
▪ Win the rights to 
produce the 
Myanmar national 
football team 
sportswear products

2017-
2018

▪ Warrix Holding Pte. Ltd. was 

founded
▪ Opening first Physiotherapy 
& Performance Studio 
▪Official Match Ball and Kit 
Supplier for AFF Suzuki Cup 
2020

2020
▪ Win the rights to 
produce Thai national 
football team sportswear 
(2021-2028)
▪ Win the rights to 
produce Thai basketball 
sportswear products
▪ Warrix Sdn.Bhd. was 
founded as subsidiary of 
Warrix Holding Pte. Ltd. 

2021

▪ Listed on the MAI 
stock exchange 
▪ Capital increase to 
THB300m

2022 Transforming to 
health and 

lifestyle business

WARRIX to 
become top of 

mind brand
locally and 

globally

At the forefront 
of innovation & 

sustainability

Sales reaching 
THB2.7 billion in 

2026
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Key Growth Driver



Powerful & effective marketing strategy shaping the market trend

9

Partners and Sponsorships



Robust trajectory for growth in the enduring  wave of healthier 
and fitter lifestyle 

5 Retail branches (Warrix Shop)

North
>90 stores

Central
>150 stores

Northeast
>100 stores

Bangkok
>40 stores

South
>100 stores

~100 stores

>10,000 via 24shopping

~ 90 stores

~ 20 stores

Warrix continuously expand the distribution channel to cover many areas in local and global. Currently, there are 5 mains 
channels, which consists of 

1

CHANGSUEK Flagship Store at stadium one,  1,000 sq.m.

Warrix shop at Muang Thong Thani, 100 sq.m.

Warrix BCC shop, 20 sq.m.

Warrix Run Hub at QSNCC, 557 sq.m. 

Warrix Siam Square shop, 300 sq.m.

> 400 Traditional trade 2 > 10,200 Modern trade3

2022 - 2028

1
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Robust trajectory for growth in the enduring  wave of healthier 
and fitter lifestyle
▪ Continue development in other businesses related to health and lifestyle. 
▪ One stop service for supporting related sport event and to be a leader in sport-health and 

lifestyle business.  

Warrix’s active health businesses :

1. Physiotherapy & Performance Studio clinic 
located at Stadium One, Samyan
▪ Providing advice and knowledge on nutrition 

including professional trainers with modern 
medical equipment

▪ Sport specialized courses for football, marathon, 
golf, cycling and office syndrome such as physical 
analysis, sport massage and performance training  
for athletes and general public.

2. Warrix Run Hub located at QSNCC

▪ Warrix Run Hub provides full facilities for athletes, 
general public and runners in Benjakitti Park.

▪ Including 3 main facilities of Physiotherapy & 
Performance studio clinic, performance training 
studio and new Warrix flagship store.

▪ Opened in April 2023

2

3. Acquire Fit Junction
▪ Acquired Fit Junction to strengthen health and 

sport science business
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Traditional
Trade

Modern
Trade

Inter Sales Sponsorship
Club

Online Retails Shop Project Based Physical
Clinic

Others

1Q22 1Q23

Traditional Trade
20%

Modern Trade
12%

Inter Sales
1%

Sponsorship Club
3%

Online
17%

Retails
3%

Shop
7%

Project Based
35%

Physical Clinic
2%

Others
0%

1Q23

Key Growth Driver
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YoY Revenues Breakdown By Channel

Traditional Trade
25%

Modern Trade
13%

Inter Sales
1%

Sponsorship Club
0%

Online
19%

Retails
1%

Shop
7%

Project Based
32%

Physical Clinic
1%

Others
1%

1Q22

+6%

+20%

+778%

+20%

+194%

+25%

+42%

+302%



Key Growth Driver
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YoY Revenues Breakdown By Product
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1Q22 1Q23

Made to Order
24%

Classic
29%

Collection
24%

National Team
15%

Other Licensed 
1%

Football Club
1%

Others
4%

Physiotherapy
2%

1Q23

Made to 
Order
15%

Classic
33%Collection

35%

National Team
10%

Other 
Licensed 

4%

Football Club
2%

Others
1%

Physiotherapy
0%

1Q22

+115%

+14%

+88%

+1%
+598%

+302%



Financial Performance
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1Q23 Financial Performance

THB million % THB million % THB million %

Revenues from operation 248.20           100% 190.52           100% 57.68            30%

COGS 136.32           55% 104.98           55% 31.34            30%

Gross Profit 111.88           45% 85.54             45% 26.34            31%

Other income 9.43               4% 2.02               5% 7.41               367%

Earning before expenses 121.31           49% 87.56             64% 33.75            39%

SG&A 100.65           41% 67.43             35% 33.22            49%

Net Profit 15.55             6% 12.92             7% 2.63               20%

Adjust -                 0% -                 0% -                 -

Net Profit after Adjust 15.55             6% 12.92             7% 2.63               20%

1Q23 1Q22 YoY
Description

Separate Financial Performance (Company Only)

Consolidated Financial Performance

THB million % THB million % THB million %

Revenues from operation 249.82           100% 191.13           100% 58.69              31%

COGS 137.52           55% 105.15           55% 32.37              31%

Gross Profit 112.30           45% 85.98             45% 26.32              31%

Other income 9.55               4% 2.02               5% 7.53                373%

Earning before expenses 121.85           49% 88.00             64% 33.86              38%

SG&A 105.59           42% 68.29             36% 37.29              55%

Net Profit 11.07             4% 12.45             7% (1.38)               -11%

Adjust 0.31               0% (0.20)              0% 0.52                257%

Net Profit after Adjust 11.39             5% 12.25             6% (0.86)               -7%

Description
1Q23 1Q22 YoY



26 29

82

29

1Q22 1Q23 4Q22 1Q23

EBITDA

13.6%
11.4%

21.9%

11.4%

30 42
99

42

161

210

274

210

1Q22 1Q23  4Q22 1Q23

Licensed Non- Licensed

191

250

373

250

Key Financial Performance
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--•-- EBITDA Margin

Unit: THB’m

Unit: THB’m Unit: THB’m

Revenues from Sales and Services Gross Profit Margin

54%

53%

61%

53%

43%

45%

43%

45%45%
46%

48%
46%

1Q22 1Q23  4Q22 1Q23

Licensed Non-Licensed Total

EBITDA Net Profit

12 11

63

11

1Q22 1Q23 4Q22 1Q23

Net Profit

6.5%
4.3%

16.9%

4.3%

--•-- Net Profit Margin
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78 80 78

1Q22 1Q23 4Q22 1Q23

Advertising & Promotion People cost Rental & Service fee and Depreciation Others

55.0% 55.0%
52.0%

55.0%

7.2%
11.2%

7.7%
11.2%
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Key Financial Performance

--•-- Ratio to Sales and Service Revenues

Unit: THB’m Unit: THB’m

Unit: THB’m

191 

250 

373 

250 

105 

138 

194 

138 

1Q22 1Q23 4Q22 1Q23

Sales and Services Revenue Cost of Sales and Services

9
14 13 14

3

3 4 3
0.6

9 9 9

1

2 3 2

14

28 29 28

1Q22 1Q23 4Q22 1Q23

People cost Rental fee and Depreciation

Other Administration expenses Advisor and other fees

Cost of Sales and Services

28.6%
31.1%

21.5%
31.1%

--•-- Ratio to Sales and Service Revenues

Selling Expenses

Administration Expenses

--•-- Ratio to Sales and Service Revenues



451
559

351
327

200
257

146

9879
8262

167

562
359

28 58

FY2022 1Q23

Intangible assets

Cash and cash equivalents

Right-of-use assets

Land and Equipments

Others

Investments in subsidiaries

Trade and other receivables

Inventories

Balance Sheet
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Unit: THB’m

Unit: THB million Unit: times

364
339

383

0 0

2019 2020 2021 2022 1Q23

3.5 3.5 3.3

0.3 0.3

2.4
2.8 2.7

0.1 0.1

2019 2020 2021 2022 1Q23

D/E IBD/E

Assets

Short Term Loan Financial Leverage

1879 1,907
+1% YTDUnit: THB million

Liabilities & Equity

1440 1452

76
146

362
309

FY2022 1Q23

Other Liabilities

Interest Bearing Debt

Equity

1879 1,907
+1% YTDUnit: THB million
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Running Roadmap
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• Trail – Camping – Music – Food
• From Beginner to Elite level
• ITRA Point for International Races
• Combine 2 growth segment (Camping and Trail Running)
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Q1 Q2 Q3 Q4

Pink Blue Run 2023

Buriram Marathon 2023 Thailand Earth Trail
2023 Series

Saraburi

Thailand Earth Trail
2023 Series

Rayong

Thailand Earth Trail
2023 Series
Suphanburi

Thailand Earth Trail
2023 Series
Chaiyaphum

Business Outlook for 2023

Runnung Hub
@ QSNCC

• 42 % of Thai population exercise regularly. Mostly was Walking 
and Running

• Recovered to pre-COVID-19 level, and on an uptrend with 
prospect to grow 15-20% per year premised on increasing in 
health awareness as more people are committed to leading 
healthier and more active lifestyle.

• Along with huge opportunities from the resuming of Running 
events. (Sales from Products and Services

Running Roadmap



Running Roadmap
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Premier Football
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Football Store in SUNTEC City, Singapore

KEY TAKEAWAY : 

• บรษิทัฯ เขา้ซือ้กจิการในชว่งไตรมาส 1 ทีเ่ป็นช่วงปลาย Season

ของสนิคา้เสือ้ฟุตบอล โดยสนิคา้ฤดกูาลใหมจ่ะเริม่วางขายในช่วง
ไตรมาส 2 และ 3 

• บรษิทัจงึไดเ้ริม่ท าแผนโปรโมชัน่เพือ่เพิม่ยอดขายตัง้แต่ไตรมาส
2 เป็นตน้ไป โดยไดเ้ตมิสนิคา้ WARRIX เพือ่เพิม่สดัสว่นการ
ขายสนิคา้ของบรษิทัออกสูภู่มภิาคอาเซยีนมากขึน้เช่นกนั
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FIT JUNCTIONS

MULTI FUNNELS FITNESS  & NUTRITION EDUCATOR 

KEY TAKEAWAY

• ภายหลงัซือ้สทิธิใ์นตราสญัลกัษณ์ และไดท้มีงาน FIT JUNCTION เขา้มา
บรหิารธรกุจิสขุภาพ มแีนวโน้มทีด่มียีอดขายสงูขึน้

• ปจัจุบนัมกีารรบัรูร้ายไดจ้ากการเป็น Presenter สนิคา้ การจดั Workshop 

เขา้มา ท าใหบ้รษิทัฯ มรีายไดเ้พิม่ขึน้อยา่งต่อเน่ือง
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QSNCC PROJECT

WARRIX RUN HUB

Key Takeaway :

• เปิดใหบ้รกิารเตม็รปูแบบ 1 เมษายน 2566

• WARRIX RUNHUB เปิดใหบ้รกิาร 7.00-21.00 โดยมี บรกิาร
Performance Training / Motion Metrix และ Workshop

• หอ้งอาบน ้าเปิดใหบ้รกิารแลว้เวลา 6.00-20.00

• สนิคา้ WARRIX และ BANANA RUN เน้นกลุม่วิง่มี Gadget / 

Running Shoes และอุปกรณ์ต่างๆ

• บรษิทัฯ ท าการประชาสมัพนัธพ์ืน้ทีใ่หเ้ป็นทีรู่จ้กัผ่านนกัวิง่กลุม่ต่างๆ
รวมถงึการจดักจิกรรม Workshop ทกุเสาร-์อาทติย์

• WARRIX RUN HUB ออกแบบโปรแกรมเฉพาะส าหรบันกัวิง่
ทีเ่ขา้รว่มงาน TETS2023 ส าหรบัคอรส์เทรนน่ิง

KEY TAKEAWAY
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SIAMSQUARE PROJECT

Key Takeaway :

• กลุม่สนิคา้หลกัทีจ่ะขายใน WARRIX LIFESTYLE 

@Siamsquare จะเป็นกลุม่สนิคา้ Cotton Tee ทีม่ี
ศลิปิน ดารา Influencer ต่างๆ เตรยีมโปรโมท เริม่ที่
Collection FF (Fat & Furious) ทีน่ าโดยกอลฟ์
ฟกักลิง้ฮโีร่ ศลิปินจากคา่ย High Cloud 

Entertainment เชน่ พมิรีพ่าย Proxie และศลิปิน
4MIX ทีพ่ึง่มี Live concert (กลุม่น้ีจะมลีกูคา้เฉพาะ
กลุม่) สนิคา้เริม่วางขายเดอืน 7 Exclusive ชอ่งทาง
WARRIX เทา่นัน้

• แผนการตลาดทีส่อดคลอ้งกบัการเปิดตวัสนิคา้ โดยใช้
ศลิปินท ากจิกรรมที่ Shop เพือ่ใหเ้กดิ Community 

Engagement

KEY TAKEAWAY
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X

JOINT VENTURE PROJECT
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Q&A

31

For more information, please contact IR Department

ir@warrix.co.th or 094 310 7103

The information contained in this presentation is for information purposes only and does not constitute an offer or invitation to sell or purchase for share in 

Warrix Sport Public Company Limited (“WARRIX”). No part of this presentation shall be relied upon directly or indirectly for any investment decision-making for 

any purposes.

This presentation may include information which is forward-looking based on management’s current views and assumption including, but not limited to, 

prevailing economic and market conditions. These statements involve known and unknown risks and uncertainties that could cause actual results, performance or 

events to differ from the results, performance or achievements expressed or implied by such forward-looking statements. Such statements are not, and should 

not be constructed as representation as to future performance of WARRIX. In particular, such targets should not be regarded as a forecast or projection of future 

performance of WARRIX. It should be noted that the actual performance of WARRIX may vary significantly from such targets.

WARRIX makes no representation as to the accuracy or completeness of such information or otherwise provided by WARRIX. Prior to acting on any information 

contained herein, the receiver should determine the risks and consequences, without reliance on WARRIX.

Disclaimer

mailto:ir@warrix.co.th
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