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Company Overview



Warrix at a Glance

Innovation

and Design

Comba + Tech

Unbreakable exclusive
technology by “WARRIX”

Story Telling Design

TTEsee

Uswlasdnslaeunn
- Changsuek The Genesis
- NOW or NEVER
- KINGDOM
- Faith
- Unite

Strong Partnership ¥/

2 National Football team
licenses including

THAILAND

A International licenses
>30 Club licenses
5 Educational Institutions

4 Sponsorship licenses

Extensive
Distribution Channel

1 Flagship Store

200+ Tradltlonal Trade

~TASRAYE.

Wide-reaching

E-commerce Platform

Lazada e

g @ 4
S g

Allbaba.com

JD CENTRAL

Data Driven with
Marketing Technology

Data Marketing
Analytics

Content
marketing

Decentralized
Advertising

Programmatic

Advertising
Social Media
Marketing
“5P Marketing”
- Product - Promotion
- Price - Partnership
- Place
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Warrix Key Product Portfolio

Extendable business

Expanding portfolio and products

Football Running Basketball Table Tennis Sport Equipment

Sportswear
Lifestyle
- '3
Active &
Lifestyle
. Physiotherapy &
SCILLL) Performance Studio
Health
TraiI/Marathon :Illlll'llllllll.: .Illlllllllllll.: :Illllllll‘llllll:
A = Music event . E Food event = 3 Camping 3 Web 3.0
_ "sssssssEEmEEEn?® esssmmmmmmmmnnn® ° ""","_""'
Explorer anl

S THAILBNR

EARTH TRAIL .

‘U’!




Warrix Product Portfolio at a Glance

Non - Licensed products (82%)

Classic product

Product with simple design, wear in classic and trendy ways for every occasion
i.e. Polo T-shirt, short pants.

ANNY LOOK GOOD EVERY DAY
-
-

Collection product
More variety, seasonal and fashionable products to meet all lifestyles and needs of

customer, designed based on the periodic popularity, changing in fashion era/ season.

Made to order and sport equipment product

Customize design and origination of individual customer own product for various
events i.e. sport events, organization, corporate.

)

aanﬂumlaﬂumq

* POLD WARRIX I I
Ba\ls it
uwlnafus iy ndufy

Licensed products (17%)

Warrix exclusive products with the official right to support the National Thailand
football club team and other licensed product for organization, education
institutions for various activities.

Health business (1%)

Physiotherapy & Performance Studio

Providing advice and knowledge on physical and nutrition including professional
trainers with modern medical equipment and specialized courses for athletes
and the general public by professional and experience team.
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Key Milestones

Transformation

Establishment period
- from sport apparel to health and lifestyle

A

N

H H NRY
natero : ™ Warrix Holding Pte. Ltd. was m!"/“\:w WARRIX
: founded e
..... . ™ Opening ﬁrst Physiotherapy f .
: = Capital increase © & Performance Studio 2022 Trahns r:‘mlng to
i toTHB100m . { =Official Match Ball and Kit " ealtba'!
e ; "Wintherights : : gypplier for AFF Suzuki Cup 2021 Itestyle business
Starting local t(:]produce tll"e 2020
. Thai national & s e
E marketing strgtegy football team WARRIX to
: by supporting
: 2017- become top of
:  sportswearand | : Sportswear mind brand
athletels Clothlngfor prOdUCtS (2017' 2018 G al I " d
: 2 Thailand football : : 2020 : @ é’%:snuzuxl : = Listed on the MAI ocally an
clubsin Leagueland : T NS . A T : stock exchange globally
League || : = Win the rights to :: = Capital increase to
R . : i nati :: THB300m
: produce Thai national - At the forefront
........................... : football team sportswear . .
: : of innovation &
WARRIX was ® Changed the : (2021-2028 sustainability
founded 2016 company name to : ® Win the rights to
""" \’ Warrix Sport Co., Ltd produce Thai bz;sketball
’A‘ 2014-2015 = Win the rights to . sportswear products

: = Warrix Sdn.Bhd. was
: founded as subsidiary of
: Warrix Holding Pte. Ltd.

produce the
Myanmar national
football team
sportswear products

Sales reaching
THB2.7 billion in
2026

‘\l
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Key Growth Driver



Powerful & effective marketing strategy shaping the market trend

Partners and Sponsorships
M

OFFICIAL LICENSING COLLEGE & ACADEMY  CORPORATE & PROJECT

IN COUNTRY EDUCATIONAL INSTITUTIONS COMPANIES, PROJECT AND EVENTS

2 M & Y A/ &) o
" P >‘:5,?1' % g \ P &




0 Robust trajectory for growth in the enduring wave of healthier
and fitter lifestyle

Warrix continuously expand the distribution channel to cover many areas in local and global. Currently, there are 5 mains
channels, which consists of

5 Retail branches (Warrix Shop) n > 400 Traditional trade B > 10,200 Modern trade

9 CHANGSUEK Flagship Store at stadium one, 1,000 sq.m. North
] ] >90 stores
9 Warrix shop at Muang Thong Thani, 100 sq.m.
9 Warrix BCC shop, 20 sq.m. ~100 stores ~ 90 stores
@ Warrix Run Hub at QSNCC, 557 sq.m. Central

>150 stores

e 9 Warrix Siam Square shop, 300 sq.m.

Northeast
>100 stores

9

Bangkok
>40 stores

R

>10,000 via 24shopping

2022 - 2028

ebay amazon @

=R Lﬂtus
BEM

Taobao.com

South
>100 stores




and fitter lifestyle

= Continue development in other businesses related to health and lifestyle.

Robust trajectory for growth in the enduring wave of healthier

=  One stop service for supporting related sport event and to be a leader in sport-health and

lifestyle business.

Ny

Warrix’s active health businesses :

1. Physiotherapy & Performance Studio clinic
located at Stadium One, Samyan

Providing advice and knowledge on nutrition
including professional trainers with modern
medical equipment

Sport specialized courses for football, marathon,
golf, cycling and office syndrome such as physical
analysis, sport massage and performance training
for athletes and general public.

2. Warrix Run Hub located at QSNCC

Warrix Run Hub provides full facilities for athletes,
general public and runners in Benjakitti Park.
Including 3 main facilities of Physiotherapy &
Performance studio clinic, performance training
studio and new Warrix flagship store.

Opened in April 2023

WARRIX

3. Acquire Fit Junction
= Acquired Fit Junction to strengthen health and
sport science business

WARRIX
uusudidoriithduthwaving
doanSinSoonnumsi  FITJUNCTIONS

ssuwuniu
WARRIX PHYSIOTHERAPY & PERFORMANCE STUDIO 2 muntaa d

PERSONAL TRAINING
& PERFORMANCE TRAINING

TREATQ, tRAIN

annadnmemwuida el e IinsunuUEcUCd
U3NISASID SNWT WU GSUESIO laginsuuasiioo1dw

ADWEWNSOIUMSIBSI0ME > e s
Tagdnmemwdaawimo y

y =—

e

W§ dasuAusnx
Q 099-082-0777
Q 099-613-4502

WWAa 7 FIT JUNCTIONS®
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Key Growth Driver

YoY Revenues Breakdown By Channel
m1Q22 ®=1Q23

+6%
47 50
+20%
25 30
+778%
[ _-
Traditional Modern Inter Sales Sponsorship Online
Trade Trade Club

Physical Clinic
1%

Project Based
32%

Shop \
7% T Online \ »__Inter Sales

0,
Retails 19% S;!onsorshl;b/'tlub
1% 0%

1Q22

+194%

+42%
87

61

+25%
13 16 +302%

3 7 1 4 1 1
e 2

Retails Shop Project Based Physical Others

Clinic

Others
Physical Clinic 0%
2%

/

Traditional Tradé

. 20%
Project Based

35%

\_ Inter Sales

Online 1%
Shop 17% Sponsorship Club
7% 3%

Retails
3%

1Q23
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Key Growth Driver

+115%
60

—
]
©
—
o
o
+—
(3]
©
©
=

YoY Revenues Breakdown By Product

+14%

73
64 I 66 ¢4

= c
2 S
@ o
O 9
°
()
Football Club — hars '
Other 2% 1% Physiotherapy
_—— 0%

Licensed
4%

National Team
10%

\l

Classic

Collection 33%
35%

1Q22

m1Q22

+88%

38
20
) 3 3
T —

National Team

m1Q23

Other Licensed

+598%
+19 + )
1% 11 302%
2 - 1 4

2 ¢ 5
O < g
b o <
= o
5 2
2 Z

o

Football Club
1% .
Others Physiotherapy

4% 2%

Other Licensed
1%

X | Made to Order
National Team 24%

15%

Collection

24% Classic
29%

1Q23
4
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Financial Performance

14



1Q23 Financial Performance

Separate Financial Performance (Company Only)

Description 1023 1G22 Yo¥
THB million % THB million % THB million %
Revenues from operation 248.20 @ 100% 190.52 | 100% 57.68 | 30%
COGS 136.32 | 55% 104.98 | 55% 31.34 | 30%
Gross Profit 111.88  45% 85.54  45% 26.34 | 31%
Other income 9.43 | 4% 2.02 | 5% 7.41 | 367%
Earning before expenses 121.31 | 49% 87.56  64% 33.75 | 39%
SG&A 100.65 | 41% 67.43 | 35% 33.22 | 49%
Net Profit 15.55 6% 12.92 7% 2.63 | 20%
Adjust - 0% - 0% - -
Net Profit after Adjust 15.55 | 6% 1292 7% 2.63 | 20%
Consolidated Financial Performance
. . 1Q23 1Q22 YoY
Description — o
THB million % THB million % THB million %

Revenues from operation 249.82 @ 100% 191.13 100% 58.69 | 31%
COGS 137.52 | 55% 105.15 | 55% 3237 | 31%
Gross Profit 112.30 | 45% 85.98 45% 26.32 | 31%
Other income 9.55 4% 202 5% 7.53  373%
Earning before expenses 121.85  49% 88.00 64% 33.86 | 38%
SG&A 105.59 | 42% 68.29 | 36% 37.29 | 55%
Net Profit 11.07 4% 12.45 7% (1.38) -11%
Adjust 031 0% (0.20) 0% 0.52 | 257%

Net Profit after Adjust 1139 5% 12.25 6% (0.86) -7%

4




Key Financial Performance

Revenues from Sales and Services Gross Profit Margin

373
o Yo 61%
*il, - ’?
-
250 250 54%
274 e 3% 53%
191 48% g,
. 46% e m e 46%
o o 45%@em===="8 /oy ° ’3 45%
161 43% 43%
99
30 42 42
1Q22 1Q23 4Q22 1Q23 1Q22 1Q23 4Q22 1Q23
H Licensed H Non- Licensed =@ | jcensed  ==@== Non-Licensed = «@= < Total
21.9% 16.9%
0,
13.6% 6.5% 4.3% 4.3%
— 11.4%
N
0% YO
+1 g ,)
-

1Q22 1Q23 4Q22 1Q23 1Q22 1Q23 4Q22 1Q23

W EBITDA --e-- EBITDA Margin m Net Profit --e-- Net Profit Margin
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Key Financial Performance

Cost of Sales and Services Selling Expenses
% 31.1% 31.1%
28.6% 21.5% ./

78 80 78
55.0% 55.0% 55.0%
P PY 52.0% 54 9 g 9
— 11 11
6 12
373 7
34 45
1Q22 1Q23 4Q22 1Q23
m Advertising & Promotion M People cost = Rental & Service fee and Depreciation 1 Others
250 250 --e-- Ratio to Sales and Service Revenues
Administration Expenses
194 11.2% 11.2%
191 7.i%/. 7‘::/:_____-——‘“"‘_.
138 138 28 29 28
3
105 2 2
9 9 9
3
14
1Q22 1Q23 4Q22 1Q23 1022 1023 4022 1023
m Sales and Services Revenue W Cost of Sales and Services  People cost W Rental fee and Depreciation

—-e-- Ratio to Sales and Service Revenues Other Administration expenses Advisor and other fees

--e-- Ratio to Sales and Service Revenues

N p




Balance Sheet ﬁ

Liabilities & Equity

Unit: THB million +1% YTD Unit: THB million +1% YTD
1879 1879 1,907
) 309
W intangible assets - - W Other Liabilities
i 146
B Cash and cash equivalents 76 Interest Bearing Debt
M Right-of-use assets .
W Equity
Land and Equipments 146
Others
M Investments in subsidiaries
B Trade and other receivables
M Inventories
FY2022 1Q23 FY2022 1Q23
Short Term Loan Financial Leverage
Unit: THB million Unit: times
3.5
383 > 33
364 339
*——
0 0
2019 2020 2021 2022 1Q23 2019 2020 2021 2022 1Q23

=@=—D/E ==@=|BD/E

d
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Outlook



Running Roadmap

WARRIXC

PRESENTS

adfi
THAILBNGD
EARTH TRAIL

SERIES 2023

P o o
CHAIYAPHUM SUPHANBURI
72001 25200V

#TETS2023

* Trail - Camping — Music — Food

* From Beginner to Elite level

ITRA Point for International Races

Combine 2 growth segment (Camping and Trail Running)

4




Running Roadmap

s A 2yxa

Buiam Marathon 2023 Thailand Earth Trail Thailand Earth Trail Thailand Earth Trail

Runnung Hub 2023 Series 2023 Series 2023 Series
@ QSNCC Saraburi Rayong Chaiyaphum

Ihill

BURIRAM |
202 3 N TWAILAND THAILAND THAILAND
snChang %= M EARTH TRAIL EARTH TRAIL EARTH TRAIL

P N
THAILAND

* 42 % of Thai population exercise regularly. Mostly was Walking EIIRTI-I TR“'L

and Running . .
* Recovered to pre-COVID-19 level, and on an uptrend with Tha';;;‘; I;ael;tistrall
prospect to grow 15-20% per year premised on increasing in .

. . Suphanburi
health awareness as more people are committed to leading
healthier and more active lifestyle.

* Along with huge opportunities from the resuming of Running
events. (Sales from Products and Services

Business Outlook for 2023

PINK BLUE
RUN

Pink Blue Run 2023

4




Running Roadmap

P N

ENRTH TRAIL GAONTHS 2023 AGENDA
Jul ~Aug Sep Oct Nov - Dec

AILAND

THAIL THAILPNND THAILAND THAILY

EARTH TRAIL .| EARTH 'I'Rlll. EARTH TRAIL EIIRTH 'I'Rlll.
Thailand Earth Thailand Earth | Thailand Earth > Thailand Earth
Trail@Cha-Om Trail@Rayong Trail@Chaiyaphoum Trail@Suphanburi
22-23 Jul. 2023 19-20 Aug. 2023 7-8 Oct. 2023 25-26 Nov. 2023

A A

. . !

TANAOSRI TRAIL AKHA Trai @ wdane 1Bevs1e o "~ The Legendary Trail Series Inthanon KING of Mountain2023

30 june-2 July2023 i 5-6 August 2023 - S D S FHAIL 1 October 2023 15 November 2023

10/ 20/ 30/ 50 / 110K 15/ 30/ 55/ 78K CHIREHR 0/ 33/ 657 105/ 160K 2023 3/10/25/50K 16/46K
-
=R grgoﬁlc ;rc\)g; eSS 6 % -1 Spartan Race Thailand (Trofl Ultra-Trail Khao Eto 'y Dongmafai Trail 1 Mae Salong Traill Thailand by UTMB
B 7/15 /25 /50K =€ Mt 20 1-3 September 2023 15 October 2023 | 18-19 November 2023 i 7-9 December 2023
—— - A . pici 5/11/25/33/58/ 72K 5/10/ 22/ 50K Sl 8 / 20/ 35/ 60 / 110K 10 /.20/ 50/ 100/ 160K

= Ja0SUNSAWIKAY! L 9 LWGSUSTU
{-Jl 8- ; Bala Trail Running @ USNaE i £ . o Doi nhok trail
W ?1/9212"/“\3’32/0 5253|< F9Cl 19-20 August 261;3 l’.‘?o‘ 22;.3,‘,',{,’2,” 2%’;; Ultra-Trail Chiangrai \ 24-26 November 2023
Rusoondh Wuailan 10/ 25/ 50K 10/ 20/ 40/ 50K TR 19-22 October 2023 5/14/ 35/ 58/ 80/ 124/ 160K
B £ Troh © gbou oot 16/ 24/ 55/ 11/ 156/ 250K
74 15-16 July 2023 L |
13/ 34/ 57K =

MUSER100 @Tak Thailand
23-24 September 2023
20/ 40/ 65/ 100K

Ultra-Trail Nan100
#HS%a  28-29 October 2023
15/ 30/ 50/ 70/ 100K

Columbia Trail Masters
15-16 July 2023
10/ 26/ 50K
-
. UltraTrail Phrae 15-16 July 2023

10/ 20/ 50/ 100K

18/ 39/ 58/ 72/ 98/ 131/ 149.7K

@% Doi Chang Trail 29-30 July 2023
o 9/15/ 35/ 45/ 65K

N 5

@ CM6 21-23 July 2023




Premier Football

Football Store in SUNTEC City, Singapore

KEY TAKEAWAY :

e USENY WNTaNINNTITII laTUR 1 Midusi9dans Season
maoﬁuﬁ'ﬂlﬁavﬁmuaa I@ﬂﬁuﬁm@ﬂ’mimjazﬁmwm ol us4
lasus 2 uaz 3

a v KR wa‘ o 0.: A al qq: 1
e U5 TSN LU IUTWIN LN LB ATN L ILLE LOTUNR
2 1Tuewld laglaifuaunal WARRIX lNalNNEARIWNNT
a U a W 1 a J 1 Q
pFud1reiIEheangalinaondousniuguiu
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FIT JUNCTIONS

MULTI FUNNELS FITNESS & NUTRITION EDUCATOR

KEY TAKEAWAY

. munaizedndluanaysneal wazldfinamu FIT JUNCTION wdhan
a a a v daa &
uIIsInaguw Sumldundfisaamegedu

- daguiimysuingldanniandu Presenter 41 33a Workshop
v o Y A v v QI g 1 1 {
1 i lAuseny Ineldifuduetndaiiias
LEAN SMART

S[_liNCE
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QSNCC PROJECT

WARRIX RUN HUB

KEY TAKEAWAY

Lﬂ@Iﬁu’%ﬂwsLﬁugﬂLLuu 1 W WE8% 2566

+ WARRIX RUNHUB ilal#u3n13 7.00-21.00 laai 15m3
Performance Training / Motion Metrix ez Workshop

. wasanuindalwusnsuaitian 6.00-20.00

» fush WARRIX uaz BANANA RUN uiunguisil Gadget /
Running Shoes uazgun3nidnag

a o ° v o & Ay o Aoa v a ' '
e 1U3WNY mmsﬂs:"mauwuﬁwuﬂ%Lﬂuﬂgaﬂmuumaﬂquma6]

= v A [ 4 6
JUINTIAANINTIN Workshop “QﬂLﬁ’]S-E’]’]‘YI(ﬂEI

« WARRIX RUN HUB aanuuulisuntdianis@wniuinis
ATN3097% TETS2023 R ITUADTRINTWIN

4




SIAMSQUARE PROJECT

A : ;i KEY TAKEAWAY

- ngufudmaniazeslu WARRIX LIFESTYLE

@Siamsquare ziflungududn Cotton Tee fif
N v o e | v e A WL D &adlu a1 Influencer 69 waSunlyslan Sufl

from us;MIX. ‘ J Collection FF (Fat & Furious) fishlagnasw
Winnasdls dallwannene High Cloud
Entertainment 17% Ru5%1e Proxie uazfiadn
AMIX #1Ws3 Live concert (mjuftmzﬁgnﬁﬁmww:
ngw) SufiSu1192181ean 7 Exclusive 189
WARRIX i

o wEBNIRANaNFaanaaInuNIIdaaFua lagld

dadurihianssufn Shop ialwiia Community
Engagement

26



JOINT VENTURE PROJECT

AL X [

WAIRIRIX NAN YANG TEXTILE GROUP




Market Overview

Garment annual consumption

* According to a study by UTCC, Thailand 2020 annual garment
consumption is estimated at 300mn pieces

* The estimated T-shirt consumption is ~51mn pieces annually,
contributing ~17% of all garment consumption and slightly higher

than annual pants consumption at ~49mn pieces

Fashion macro trend

* According to UN, number of garment purchased per capita
between 2000 and 2014 increased by about 60 percent, while
each item is kept for only half as long. Hence people wants to buy
more and spend less per piece

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Thailand annual garment consumption,

2020

Consumption (mn pcs)

m Other

B Sportwears
m Pants

m Polo

m Shirt

W T-shirt
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There are 3 areas of research focus: basics, licensed,
and fashion T-shirts

Basic Licensed Fashion
* Low seasonality * Medium seasonality « High seasonality
* Low number of fit, high number of * Low number of fit, high number of « High number of styles and colorways
colorways prints, high number of colorways
. _ , . _ o » Key decision factor: price, current
* Key decision factor: price, feel (fabric), * Key decision factor: price, association trend, subculture, brand equity
function, fit, color, brand equity with license, brand equity I I

4
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For more information, please contact IR Department
ir@warrix.co.th or 094 310 7103

The information contained in this presentation is for information purposes only and does not constitute an offer or invitation to sell or purchase for share in

Warrix Sport Public Company Limited (“WARRIX”). No part of this presentation shall be relied upon directly or indirectly for any investment decision-making for
any purposes.

This presentation may include information which is forward-looking based on management’s current views and assumption including, but not limited to,
prevailing economic and market conditions. These statements involve known and unknown risks and uncertainties that could cause actual results, performance or
events to differ from the results, performance or achievements expressed or implied by such forward-looking statements. Such statements are not, and should
not be constructed as representation as to future performance of WARRIX. In particular, such targets should not be regarded as a forecast or projection of future
performance of WARRIX. It should be noted that the actual performance of WARRIX may vary significantly from such targets.

WARRIX makes no representation as to the accuracy or completeness of such information or otherwise provided by WARRIX. Prior to acting on any information
contained herein, the receiver should determine the risks and consequences, without reliance on WARRIX.

“
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